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PROGRAMA DE POS-GRADUAGAO EM ADMINISTRACAO

Codigo da Z515 - Social Innovations for Sustainable Consumption
disciplina
Tema da disciplina | Inovagdes sociais para o consumo sustentavel
Carga horaria 45 h/a Numero de créditos 3
Tipo de (X) Disciplina ( ) Topicos especiais ( ) Seminario
componente
Ementa Defining sustainable consumption; Exploring the environmental,
social, and economic impacts of current consumption patterns.
Objetivos To provide a comprehensive overview of Social Innovations for

Sustainable Consumption, covering various aspects from individual
behavior to business practices and policy considerations.

Conteudo Introduction to Sustainable Consumption
programatico Defining sustainable consumption.

Exploring the environmental, social, and economic impacts of
current consumption patterns.
The role of sustainable consumption in achieving global
sustainability goals.

Key Concepts in Social Innovation

Understanding social innovation and its relevance.

Examining successful examples of social innovation in various
contexts.

Consumer Behavior and Sustainable Choices

Analyzing factors influencing consumer behavior in the context of
sustainability.

Strategies for promoting sustainable choices among consumers.

Community Engagement for Social Innovations on Sustainable
Consumption

The role of communities in driving sustainable consumption.

Case studies on community-led initiatives promoting sustainability.

Collaborative Consumption and Sharing Economy
Examining the concept of collaborative consumption.
Case studies on successful sharing economy models.

Metodologia The discipline will rely on a combination of teaching methodologies
including lectures, class discussions, symposium, case studies,
use of interactive online platforms.
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Avaliacao Studentw will be required to recolect examples of social

innovations for sustainable consumption and to work on the case
analysis o one example.

Recolection of cases (35%): To submit a primary list of examples
based on desktop research.

Case study (65%): To select and approach one example. To develop
a case study of the selected example.
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